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Gain insights into vital issues:

Assess the general approach to stress testing and gain
insights into industry best practices

Gain specific guidance and recommendations from the
regulators and supervisors

Examine how to create effective scenarios for stress tests
Discuss different approaches to stress testing for credit risk

Discover how to implement integrated stress testing for
market and credit risk

Explore how to incorporate stress tests into risk
management processes

Learn how to construct successful stress scenarios for
credit portfolios

Examine how to implement aggregated stress testing across
business lines and the possibility of holistic stress testing in
the future

Early Bird Special Offer
Book by 19/01/07 and Save 10%

book online go to

www.mefinance.com

Sponsor:

STRATEGI(D ANALYTICS

“I]isc:ussing the implementation

of stress tests and exploring effective modeling
of Credit portfolio stress testing”

With the new Basel framework setting specific stress testing requirements, especially for credit risk, now is

the time for financial institutions to develop and improve their stress testing methodologies. This unique event
will focus on how to create effective scenarios for stress testing, examining modeling challenges, the integration
of credit and market risk and how to integrate stress tests into the risk management process. The conference will
provide essential guidance from supervisors to help clarify the regulatory requirements as well as an opportunity
to benchmark against leading financial institutions.
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Booking Line

Day 1

_March 1, 2007

Bank Supervision Group
Federal Reserve Bank of New York

10:45 Networking Break
11:00 Implementation of stress tests

e Embedding stress testing in credit risk management

¢ How to methodologically approach Pillar | and Pillar Il components

o Varieties of stress testing: Firm specific vs. market driven scenarios 5:15
e Sensitivity and scenario methods
Jimmy Yang

Vice President, Credit Risk Analytic
Wachovia Corporation

PRACTICAL AND STRATEGIC USES FOR STRESS TESTING

11:45 Considerations for stress testing and best practices
e Examining the benefits from stress testing

8:30  Registration and Coffee
9:00  Opening Address from the Chair 2:45
Michael Carhill
Director, Risk Analysis
The Office of the Comptroller of the Currency
US Treasury Department
REGULATORY REQUIREMENTS
9:15  The supervisory perspective
e Learn about the expectations and considerations from the
supervisory side
e Providing specific recommendations for stress testing 3:30
¢ How can financial institutions improve?
Michael Carhill 345
Director, Risk Analysis, The Office of the Comptroller of the Currency
US Treasury Department
10:00 Regulatory requirements for stress testing
e Updating on the Basel Il framework
e Discussing and interpreting Pillar Il requirements
e Examine the relationship between Pillar | and Pillar Il stress testing
Brian Peters
Senior Vice President, Risk Management Function, 430

5:20

Tel: +44 (0)20 3002 3274
Fax: +44 (0)20 3002 3016

www.mefinance.com

MODELING AND SCENARIO ANALYSIS

Stress testing retail portfolios: Capturing the unique dynamics
e Dynamic features of retail portfolios: vintages, consumer lifecycles,
credit quality, seasonality, management actions and
macroeconomic impacts
e How to extract those dynamics from historical data
¢ How to integrate macroeconomic and marketing scenarios with
the predictable model elements

Joseph L Breeden, PhD
President and Chief Operations Officer
Strategic Analytics

Networking Break

Creating effective scenarios for stress testing

¢ The construction and use of economic stress scenarios

e Considering probability and possibility of events

e Sensitivity analysis

¢ Understanding importance of consequent and standardised
stress tests

Timothy Cuddihy

Director, Market Risk Management
WestLB AG

Challenges and pitfalls of scenario analysis
e Deciding on what scenarios to choose and why

e Stressing covariance

e \Watching out for cross-correlation

Jonathan G. Harris

Vice President, Business Analysis and Decisions Research
Fannie Mae

Closing Remarks from the Chair

End of Day One

¢ Insight into industry best practices
e Combining VaR and stress testing
¢ To which level do we stress test?

Brent D. Hoyer
Senior Examination Specialist
Federal Deposit Insurance Corporation

12:30 Lunch

2:00 Incorporating stress tests into the risk management process

¢ Interpreting stress testing results

e How senior management can make use of results

e Discover ways to incorporate stress testing results into the risk
management system

marcus evans financial markets training

marcus evans training is one of the leading international providers
of specialised financial markets training. Our industry expert trainers will
provide you with in-depth information and interactive learning to help
you reach your goals. We make extensive use of pre and post course
questionnaires to ensure that our training delivers exactly what our
delegates require. Numbers of delegates on our courses are strictly
limited to optimise your learning experience.

Banking, Finance and Insurance Training.
For further details please contact:

Louise Rudderham on +44 (0) 20 3002 3273,
or email louiser@marcusevansuk.com

Philip K. Chamberlain
Managing Director, Head of Credit Modeling
The Bank of New York




Day 2

| March 2, 2007

8:30  Re-Registration and Coffee

9:00  Opening Address from the Chair

Michael Carhill

Director, Risk Analysis

The Office of the Comptroller of the Currency
US Treasury Department

CREDIT RISK

9:15  Case Study
Step by step construction of stress scenarios for
credit portfolios
¢ Deciding on what you stress test and what scenarios to choose
e Scenario consistency: What are the assumptions? What data

do you use?

e Credit migration, credit cycles and estimation uncertainty
e |mpact analysis of stress scenarios

Jorge Sobehart
Managing Director, Global Risk Architecture
Citigroup

10:00 Developing stress test methodologies for credit risk
e Defining modeling challenges for credit risk
e How to stress test on a portfolio level
e Impact of counterparty credit risk
e Developing and implementing a stress test methodology

Gregory P. DeVany
Senior Vice President, Consumer Risk Management
JPMorgan Chase

10:45 Networking Break

11:00 Panel Discussion
Different approaches to stress testing for credit risk
e Scenario and sensitivity analysis specifically for credit risk

e Exploring models used and their successes
e Assessing practical difficulties

James Weatherly
Vice President, Credit Risk Management
Capital One

Philip K. Chamberlain
Managing Director, Head of Credit Modeling
The Bank of New York

Gregory P. DeVany
Senior Vice President, Consumer Risk Management
JPMorgan Chase

Tally Ferguson
Senior Vice President, Head of Risk Management
Bank of Oklahoma

INTEGRATION OF CREDIT RISK AND MARKET RISK

11:45 Integration of credit and market risk stress testing
¢ Need for integrated credit and market risk stress testing

e Developing integrated stress tests

e Industry challenges: Procyclicality

e Industry practices
Corina Deaconu

Senior Manager, Stress Testing and Scenario Analysis
BMO Financial Group

12:30 Lunch

Booking Line
Tel: +44 (0)20 3002 3274
Fax: +44 (0)20 3002 3016

www.mefinance.com

2:00 Case Study

Implementing integrated stress testing models for credit
risk and market risk

e Defining integrated credit and market risk stress testing system

e Procyclical stress tests

e Challenges for the integration process

Mario Konrad
Senior Vice President, Credit Analytics
Bank of America

HOLISTIC VIEW OF STRESS TESTING

2:45  Stress testing for liquidity risk management

e Defining requirements for liquidity stress testing

e Choosing an effective scenario: Systemic vs firm-specific
e Specific challenges for liquidity stress tests

e Integration of liquidity stress testing
Richard Ferguson

Treasurer, Americas

Deutsche Bank AG

3:30  Networking Break

3:45  Implementing aggregated stress tests across business lines
e Achieving a holistic stress testing approach
e Aggregating risk types across business lines
¢ Integrating stress testing to business strategies including
economic capital

Ranga Rangarajan
Senior Vice President, Risk Strategy and Quantitative Analysis
Citizens Financial Group
4:30 Aggregating non-traditional investments into firm-wide
stress tests
e Stressing alternative investments individually: Real estate, private
placements, CDO/CLO tranches
e Assessing calibration to the market versus relative value
e Examine methods of aggregating different distribution curves
— Simple sum and the role of independence
— Functional relationships between different distribution types
— Joint-normal transformation

Donna Howe

Chief Risk Officer

Angelo, Gordon & Co

Closing Remarks from the Chair

Close of Conference

Business development opportunities

Does your company have services, solutions or technologies that the
conference delegates would benefit from knowing about? If so, you
can find out more about the exhibiting, networking and branding
opportunities available by contacting our sponsorship division.
Gareth Banks on +44 (0) 20 3002 3172,

email: garethb@marcusevansuk.com

Chip Heflin on +1 312 894 6382

email: chiph@marcusevansch.com




Stress Testing

Booking line
Tel: +44 ( 3002 3274
Fax: +44 (0)20 3002 3016

www.mefinance.com

IMPORTANT - Please do not remove or obscure the above label. It contains vital information
Code: A B (o D F X UK-AM2384

Name
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QrgANISAION | L a e ae
Address,

Postcode

O e e

ax Email

AUTHORISATION Signatory must be authorised to sign on behalf of contracting organisation

Position

Date

This booking is invalid without a signature

TO BOOK ONLINE GO TO WWW.MEFINANCE.COM

1 Conference Fee $2395 + Service Charge = $2969.80
3 Early Bird Discount Fee: $2155.50 + Service Charge = $2672.82

A 24% service charge will be added to all conference fees prior to the event and is inclusive of programme materials,
luncheon and refreshments. Please note that Early Bird Discounts only apply to bookings made prior to 19th January 2007

METHODS OF PAYMENTS

Cheque — made payable to marcus evans Conferences Ltd

Bank Transfer — marcus evans, Barclays Bank Plc, PO Box 544,

54 Lombard Street, London EC3V 9EX — Sort Code : 20 00 00

A/C NO : 70427683, quoting delegate name(s) / invoice number and UK-AM2384 as reference
Credit Card - Please geb\l my MASTERCARD / VISA / EUROCARD / AMEX / DINERS CARD
Payment is required within 5 working days

Card Holder’s Nam

TWO WAYS TO REGISTER

1 2

Telefax bookings direct
to marcus evans on
+44 (0) 20 3002 3016

Book online at
www.mefinance.com

Terms & Conditions:
1. Fees are in inclusive of programme materials and refreshments

2. Payment Terms: Following completion and return of the registration form, full payment is required within 5 days from receipt of invoice. PLEASE NOTE:
payment must be received prior to the conference date. A receipt will be issued on payment. Due to limited conference space, we advise early registration
to avoid disappointment. A 50% cancellation fee will be charged under the terms outlined below. We reserve the right to refuse admission if payment is
not received on time. Unless otherwise stated on the booking form, payment must be made in pounds sterling.

3. Cancellation/Substitution: Provided the total fee has been paid, substitutions at no extra charge up to 14 days before the event are allowed. Substitutions
between 14 days and the date of the event will be allowed subject to an administration fee of equal to 10% of the total fee that is to be transferred
Otherwise all bookings carry a 50% cancellation liability immediately after a signed sales contract has been received by marcus evans (as defined above)
Cancellations must be received in writing by mail or fax six (6) weeks before the conference is to be held in order to obtain a full credit for any future
marcus evans conference. Thereafter, the full conference fee is payable and is non refundable. The service charge is completely non-refundable and
non-creditable. Payment terms are five days and payment must be made prior to the start of the conference. Non-payment or non-attendance does not
constitute cancellation. By signing this contract, the client agrees that in case of dispute or cancellation of this contract that marcus evans will not be
able to mitigate its losses for any less than 50% of the total contract value. If, for any reason, marcus evans decides to cancel or postpone this
conference, marcus evans is not responsible for covering airfare, hotel, or other travel costs incurred by clients. The conference fee will not be refunded,
but can be credited to a future conference. Event programme content is subject to change without notice.

4. Copyright etc: All intellectual property rights in all materials produced or distributed by marcus evans in connection with this event is expressly reserved
and any unauthorised duplication, publication or distribution is prohibited.

5. Data Protection: Client confirms that it has requested and consented to marcus evans retaining client information on marcus evans group companies
database to be used by marcus evans groups companies and passed to selected third parties, to assist in communicating products and services
which may be of interest to the client. If the client wishes to stop receiving such information please inform marcus evans local office or email
gleavep@marcusevansuk.com. For training and security purposes telephone calls maybe recorded.

6. Important note: While every reasonable effort will be made to adhere to the advertised package, marcus evans reserves the right to change event
dates, sites or location or omit event features, or merge the event with another event, as it deems necessary without penalty and in such situations no
refunds, part refunds or alternative offers shall be made. In the event that marcus evans permanently cancels the event for any reason whatsoever,
(including, but not limited to any force majeure occurrence) and provided that the event is not postponed to a later date nor is merged with another event,
the Client shall receive a credit note for the amount that the Client has paid to such permanently cancelled event, valid for up to one year to be used at
another marcus evans event. No refunds, part refunds or alternative offers shall be made.

7. Governing law: This Agreement shall be governed and construed in accordance with the law of England and the parties submit to the exclusive
jurisdiction of the English Courts in London. However marcus evans only is entitled to waive this right and submit to the jurisdiction of the courts in
which the Client’s office is located.

Washington DC, USA
March 1 & 2, 2007

Venue confirmation will be forwarded to
h prior to the conference

With increasing pressure from the regulatory side to implement and
improve stress testing, it is vital for financial institutions to fully understand
these requirements and learn how to successfully incorporate stress tests
into the risk management processes. Pillar Il of the Basel framework is
placing more emphasis on stress testing, not only with new guidelines for
market risk, but more importantly specific requirements to include stress
tests in the credit risk management process. Stress testing for credit risk is
still a new field and sets new challenges for banks and financial institutions
to create effective methodologies. This event will provide regulatory and
practical guidance for stress testing, especially focusing on the credit risk
side. An expert speaker panel will discuss the practical uses for stress
testing, the integration between market risk and credit risk and how to
implement aggregated stress tests across business lines.

With its practical case studies and interactive panel discussions this
marcus evans conference will provide a great opportunity to benchmark
against other leading financial institutions.

For further information on this conference and special discounts please
contact Karolina Persson on +44 (0) 20 3002 3274
or email karolinape@marcusevansuk.com

Who Should Attend?

From the Banking Industry / Financial Services Providers:
Managing Directors, COOs, CFOs, CROs, Group Risk Managers, Treasurers
Along with Heads, Directors and Managers of:

e Credit Risk

e Counterparty Credit Risk

* Market Risk

e Risk Modelling

¢ Credit Modelling

e Risk Analysis / Risk Analytics

e Risk Management

e Credit Risk Portfolio Management

e Consumer Risk Management

e Credit Strategy

* Risk Reporting

* Risk Policy

e Risk Control

e Risk Measurement

e Strategic Risk

¢ Quantitative Risk

® Group Risk Management

Consultancies:

 Risk Management

* Investment Management
e Financial Services

Risk Management Software Providers:
* Managing Directors

* Heads of Business Development

¢ Heads of Sales and Marketing

Plus:
Representatives from Regulatory Bodies, Rating Agencies, Clearing Houses
and Lawyers

conferences




